Client: Brooke
Nature of Organisation: international equine charity
Working environment/culture: 
Role: Website Manager – 12 months FTC (wanting to see how this role fits)
Location: London (Flexible) Liverpool street
Hours. Start & Finish times. 35 hours per week
Working Model, Office vs Remote Working. No set days, completely flexible – try to get in once every 2 weeks, try to get team in at same time once a month – very flexible – worked together amazing during lock down
Salary:  £42,800
Deadline Date:  3-4 weeks
Interview Date:  TBA – Happy to see 1st week of June - 
Reports to:  Content Lead – new role (not recruited yet) so currently reporting in to Rachel - Head of Comms

Reason for role opening.
Existing role – Brooke shifted towards digital first approach, restructured so Website Manager has moved to another role in org (Fundraising and Comms) so will have good website knowledge and foundations there already
Have things need to be addressed with Data CRM  – do this first before new website (DRUPLE 7 website) – breathe some new life in to this, content creation and expressing this through website – Engagement, building interest
6 months in, working with Rachel to specify requirements for new website – Rachel has a lot of experience 
But ideally wants a little bit of experience of building new website – working with agencies
Torch box – monitor journeys across website – set KPI’s for those journeys – Utilizing google tag manager to measure performance
Size & Structure of team.  
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Role duties & responsibilities
Online Engagement Officer & Web Editor (2)
Web editor – small fixes, content updates, liaising with colleagues to make sure supporter journeys
Implement tags, google tags - 
Online Engagement Officer – deals with organic social media – started prog – targeted social media and then OEO will be to lead brand led – building awareness to support brook through branded content – will be reporting into Website Manager (so will need a little of SM experience – External agency – The Kite factory)
What do you need to see in CV (Organisation, Experience, Operating Level, Sector)
· Does need Sector experience – Online audience donation – someone understands this
· Ideal – experience Engaging networks (CRM) main site is Drupel – Donation journey is Engaging networks
· Shop – Shopify 

How to sell organisation: Strategy, Growth plans, increase in revenue/members, initiatives, tenure of staff, retention, promotions. 
· Recently made commitment – Digital First – Website plays a huge role
· Organically building staffing architecture -will be growth on teams
· Room for Growth
· Currently working with brilliant Content agency (want to develop this strat before committing to Content Lead role)
· Really want to ramp up brand focussed content – will open retargeting strat 
· Variety of content they’re putting out will grow
· A lot of potential
· Have made agreement to completely reimagine website – opp to be creative – commitment to digital engagement – large budget
· Currently recruiting Digital (chief Technology officer) -practical commitment 
 

Does the team or wider organisation have any exciting plans for the next 12 months?

What words would you use to describe the team dynamic? (Sociable, friendly, supportive, heads-down, dynamic, lively, diverse, academic, family)
Lovely team. Team growing (3 to 11) much more clearly defined role – Service delivery, role of comms team more defined, better manage time – Really good employer, vibe is nice – Biggest in UK for Brook
Focussed on where they want to go so teams are well integrated comms and fundraising, sociable
 
Does the organisation offer home working, flexi, or any similar benefits? 
See link – Log on 
What do you like most about working at “X”? 
Firstly, it’s about the Comms and content – 
The org with new Strat, through the restructure, they’re really motoring and see a lot of progress all of the time
Director of Fundraising and comms, open to ideas and will make room to trial new things which is rewarding, be yourself and pursuing targets and KPI’s, in a very creative phase
What does the organisation offer in way of training or professional development? 
Every member of staff has mentor and personal development plans for each member of staff- in Rachels team they act on the training opps all of the time

How would you describe your management style? 
Very fair, supportive when needed, happy for people to shape things and be creative – Like people to bring whole selves to work and demonstrate personal and professional character - 


What are the greatest challenges within this role?
Going through, upgrading CRM so sometimes existing data processes are a bit clunky, sometimes can be frustrating. Website manager not in thick of this (person engaging networks will be dealing with this)
Interview Process: Stages, Interview Format, Panel.  
Cover letter? Cover letter – Around Website manager role – People skills important, lots of collaboration and want to liaise with colleagues – blend of skills and people skills


