


In This Session You’ll Learn:

How to find your most popular, most engaging content 
and use it to create even more popular, engaging 
content.
How to know your readers at a deeper level than ever 
before and use the information to strategically plan 
your editorial calendar.
How to schedule your social shares where and when 
they have the most impact so you are getting the best 
return on your time investment.



Comments

Which posts rank on 

page 1 of Google

What people are 

searching for on your 

blog

Your “Top 10” on 

analytics



What are your top 10?  

How are they alike?  

How are they different?

Behavior >>Site Content>>All Pages



“One of these things is not like the others…”
Big Bird, 1976



Why Do They 
Linger on that 

Post?



Exit Rate
Which post has the fewest exits? 

Where are people going from that 
page?

What’s keeping them on the page?

Is there a way you can use that 
information on other posts?



Compare Compare



Acquisition>>All Traffic>>Source/Medium

What Changed?





You can 
check 
individual 
pins in 
Referrals





Know 

What 

Source 

Brings You 

Traffic

Acquisition



Home Page is the short version of Secondary Dimension



Use the chart to 
decide what days 

are the best to 
post and which 
times the most 

people will be on 
your site.



Plan Your Content Calendar Around Your Readers

March

Also March



June 30 for Back to School

August 31 for Halloween
September 15 for Thanksgiving

September 30 for Christmas/
Hanukkah 

November 30 for New Years
December 28 for Valentine’s Day

January 15 for St Patrick’s Day/
Easter/Passover/Ramadan

March 15 for Mother’s Day
April 30 for Father’s Day/Memorial 

Day
May 31 for July 4th and Labor Day

Seasonal Content



Use Analytics 
to Strategize 

for Future 
Success
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