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INFLUENCER
CAMPAIGNS SO YOU
GET HIRED AGAIN
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Influencer Marketing

What is Influencer Marketing really about?

Creating authentic content about brands
Increasing brand awareness

Driving engagement

Driving traffic to websites/landing pages




Influencer Marketing Campaigns: Best Practices for Influencers

What we will discuss:

® Tips on how to prepare for an upcoming campaign opportunity that will
set you apart.

® Specific steps you need to take when working on a campaign.

® What you need to do at the end of every campaign.
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Before the Campaign




Before the Campaign

Are you being authentic? KEEP 'T
IMPORTANT: Be Authentic! REAL!




Before the Campaign

Stay up to date with Industry Standards and FTC Rules

Social Media and Influencer Marketing is a fast changing industry. What
was true 6 months ago, might not work the same way today. This is why it
is important that you read up on industry news and updates that might
affect, directly or indirectly, the business that you are in.

SMART IJFWCHD&IE
Fie




Before the Campaign

Know the Product

Before applying for a campaign with a network, pitching a brand or even responding to
a brand pitch, make sure to do some research about the product.

Google

This is your best friend!

ShMHTa?&‘?‘?/’JCDDKIE




Before the Campaign

Keep an up-to-date media kit

A media kit should include:

Small Bio

A paragraph or two explaining what your blog is about
Blog’s Pageviews and UMV’s

Social Media Follower Numbers

Audience Demographics

Samples of your work
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Before the Campaign

Pitching

Make a list of brands you’d like to work with
Engage with the brand on social media
Find the right contact

Prepare a pitch email and/or proposal
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During the Campaign




During the Campaign

Be Professional. Be Responsive

It is important that you approach your ﬁ .

| - ]
e | .
blog/influence as a business. Keep in ﬂ
mind that by accepting to work on a -rm

paid campaign, you are entering a
business transaction, where you'll
provide a service in exchange for
payment. Be sure to respect
contracts/agreements and follow
deadlines.
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During the Campaign

Follow the brief

Every time you work on a campaign with a brand, they will provide with a campaign brief and
guidelines to make sure that whatever is being shared on behalf of the brand is in line with

brand messaging.

When you start working on your content, the first think you need to do is review the brief

completely and make sure to follow the guidelines. ’
m.




During the Campaign

Create content that is worth promoting

Content should be meaningful and
valuable to its intended audience. You
should always be aiming to create this
type of content for your audience,
whether it's sponsored or evergreen
content.
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During the Campaign

Comply with FTC Rules

® FTC rules state that Influencers should clearly and conspicuously disclose their
relationships to brands when promoting or endorsing products through your blog or
social media.
o Disclosure must always be added at the beginning of your blog post. Not in the
middle, not at the end.
o #spon, #sp, #partner, not acceptable disclosure as per FTC standards.
O Use #sponsored, #ad on ALL social media shares
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During the Campaign

# Write apost... B Photo Album [ Live Video &~

& Write a post...
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— With Weallgrow Latina.

With | Weallgrow Latina

«| Allow business partner to boost this post @

Learn more
& Photo/Video
© checkin

9 Tag Sponsor

" Add a milestone
° Get Messages

Create an Event

@ o

D startaQaa

() Feeling/Activity

E Write Note

@ Support Nonprofit
Advertise Your Business
& Publish a Job Post

l! Offer/Discount

B List

Posting on Facebook & Instagram

It's Facebook’s policy that you tag
all sponsored content using its
Branded Content Tool. Not doing so
can compromise your relationship
with Facebook and you risk having
your Page blocked and/or deleted.
Instagram offers a similar tool.
However, it’s still not available to
everyone hence not required.
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During the Campaign

Monitor Post Performance and Overdeliver

® Monitor the performance of your post and measure its performance

against the rest of your content
o Impressions
o Engagement
o Comments

® |If you really like the brand/product show them a little extra love
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After the Campaign




After the Campaign

Send Report and Follow up

Send the client/brand the results of
the post and social media shares
within two weeks of publishing your
post, including public and private

metrics such as impressions, reach,

and page views etc.




After the Campaign

Follow up

Occasionally, send the brand representative a follow up email.

The idea is for you to build a relationship with the brand/network
representative and stay top of mind for any upcoming campaigns.
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How to Rock Your Influencer Campaign So That You Get Hired Again

Examples: Isabel Eats

id a commen:

V‘. @ isabeleats « Following

Pittsburgh, Pennsylvania

isabeleats I'm super excited to share
this breakfast taco recipe on the blog
today because it holds a special place
in my heart. #ad @ @ Made with my
favorite @caciqueinc chorizo, crispy
potatoes, and eggs, these breakfast
tacos come straight out of my parent’s
Mexican kitchen. It's one of my dad’s
favorite breakfasts of all time! Topped
with a little queso fresco and cilantro,
this is a breakfast dream come true.

{recipe link in profile} #GoAutentico

34w
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e Liked by asassyspoon and 338 others

isabeleats « Following

isabeleats Officially in summer grilling
mode and celebrating the 4th of July
with the JUICIEST chicken kabobs
ever! = &

With the help of my friends at
@mortonsalt, today I'm showing you
how | make perfectly tender and moist
chicken skewers over on the blog with
their coarse kosher salt. No dry and
rubbery chicken breasts here! &
Brushed with a sweet and salty honey
lime sauce, these kabobs are total
crowd pleasers. Happy 4th of July,
friends! #sponsored

[recipe link in profile]
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e Liked by asassyspoon and 224 others

Add a comment



https://www.instagram.com/isabeleats/

How to Rock Your Influencer Campaign So That You Get Hired Again

Examples: #YoMeriendoSano by Sagrario Matos

-m sagrariomatos « Following

LA SENORA . X
BONITA sagrariomatos Buenos dias con olor a
Muffins de Brécoli, Queso y Maiz# ®

Con esta imagen te recuerdo que este
sabado 13 de Octubre
@QuéHacerConMisHijosRD ,
@RosangelKoury y yo estaremos juntas
en @AcropolisCenter ensefidndote a
dasparaGanar

rear #MeriendasparaG:
En esta #CookingConference t
taremos ensefiando y llevando
uestras iones y chulerias a
precios super especiales. Aprende SIN
COSTO a:

@ Cémo hacer un Calendario de
Meriendas y Desayunos de forma
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¥ Liked by amaya.fit and 165 others

CON LA SENORA BONITA
VIERNES 21 DE SEPTIEMBRE
1PM
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https://www.instagram.com/explore/tags/yomeriendosano/

How to Rock Your Influencer Campaign So That You Get Hired Again

Any Questions?
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