
With Products You Own.

How to Turn Blog Readers 
Into Customers



The Unique Power Of The Blogger
Your leverage over MOST other entrepreneurs...

Which happens to be your kryptonite too!



A Bit About Me





Product Ideation 
Determining what kind of products work best for your
readers (and will sell).

In Three Phases.

Creating Your 
Own Products...

Funnel Building
The types of funnels that work well with bloggers, for
low, mid, or high priced products.

Making Money
Using your blog to generate the traffic you need to 
make money!

2
3

1



Product Ideation..

Determining what kind of products work best
for your readers (and will sell).

Phase  #1



The Big Question….

“If I can make people believe that ______1________ is the key to 

_____2_______ and is only attainable through ____3_______, then 
all other objections will become irrelevant and they have to give 
me money.”

- Russell Brunson, Expert Secrets



1  | The Opportunity

2  | The Result

3  | The Product

Your 1, 2, & 3



Your Customer          l Agency Are 
Your Biggest Hurdle. You Must Know 
Them, Understand Them, And Crush 
Them….Nicely. ;)

False Beliefs



I Don’t Have Time  | Time Crushing Bonus

It Won’t Work For Me Because (excuse)  | Excuse Crushing Bonus

I’ve Tried Before & Failed  | Mindset Crushing Bonus

Bonuses to Match The Objections



Dani Meyer crushed every
possible false belief in her
best-selling course FBE

Bonuses to Match The Objections



Funnel Building..

The type of funnel that works well with bloggers just
starting out with their own product!

Phase  #2



2 step

$____

$_____
$_____
$_____
$_____
$_____

Sales Page OTO Page

$_____
$_____
$_____
$_____
$_____

Order Confirmation

Traditional Funnel (aka 2 step) or….



$_____
$_____
$_____
$_____
$_____

Sales Page

$____

Order Form

$_____
$_____
$_____
$_____
$_____

OTO Page Order Confirmation

Traditional Funnel (without 2 Step)
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Your Sales Page Checklist
TH

E
 C

O
R

N
ER

ST
O

N
E 

PA
G

E

❏ As seen on logos 
❏ Super big headline 
❏ Sexy names for all your sessions and modules 
❏ At a minimum - 3 bonuses
❏ Stack image 
❏ Product mock up shots 
❏ Security icons, CC, images, trust 
❏ Strong CTA on all buttons
❏ Guarantee
❏ Testimonials 
❏ Credible footer 
❏ Start adding buttons to scroll

to the stack if page is long



Registration Countdown Order Order 
Confirmation

Watch

$_____
$_____
$_____
$_____
$_____
$_____
$_____
$_____

Webinar Funnel



Making Money!..

Using your blog to generate the traffic you need to make money!

Phase  #3



Optimizing Your Blog

Perfect Pixeling

Launches & Your List

Three Traffic Drivers



Sales Page Numbers 1-5%

OTO Numbers 3-10% +

Order Bump Numbers 20% +

Conversion Benchmarks



Q&A


